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Jan Marini | FDA Action Crisis Response

As Vice President of Marketing Communications for Jan Marini Skin Research, a global consumer and
medical brand operating in more than 80 countries, | led the response to a high-profile FDA action, securing
positive national media coverage, including a Page One feature in The Wall Street Journal, reversing a
significant revenue decline within months.

THE WALL STREET JOURNAL.

Jan Marini Eyelash Product Is Taken Off the
U.S. Market

By Rhonda L. Rundle
Jan.7,200812:01amET

= Aa

Jan Marini Skin Research, a small California company that sells a popular
cosmetic product to make eyelashes look longer, is suspending U.S. sales of
the product to avoid further conflict with the Food and Drug Administration

as well as a costly patent battle with drug maker Allergan Inc.

Jan Marini, chief executive of the closely held San Jose, Calif., firm, said her
representatives started notifying customers late last week that it would no

longer sell Age Intervention Eyelash Conditioner in the U.S. Marini and
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For Immediate Release

JAN MARINI SKIN RESEARCH, INC. RESPOMNDS TO FDA SEIZURE OF
DISCONTINUED EYELASH PRODUCT

The Food and Drug Administration (“FDA") issued a press relsass today, Mov. 16, anmouncing the
seizure of a discontinued product, Age Intervention Eyelash, which Jan Marini Skin Ressarch, Inc.
("JM3R™) has not manufactured or marketad for maore than one year.

The FD& asserts that it hes safety concems about IM3R's discontinued product, but those concems
are not substantiated by any study or analysis that IMSR is aware of, and are certainly not
substantiated by any study or analysis offered by the FDA. We are not aware of any instances whare
JMER"s eyelash product has damaged any user's vision or causad optic narve damage, blindness,
macular edama, or uveitis and the FDA has not informed IM5R of any. The FD& press release

purporting to warm consumers sbout such risks has no factual support wee know of.

The FDA's glaring failure to take action ageinst other eyelash products conteining the same
ingradient undermines its stated safety concerms. The FDA was notified months ago that sevaral
othar companies have copied JM3R's discontinued product and continue to market their compeating
products with “drug” claims for eyelash growth, but the FDA has taken no enforcement action to
ramowve those products from the marksat.

JMSR has conducted numerocus safety tests on both its original and reformulated products, far
beyond those ordinarily required for 8 cosmetic product, and the test results showed that both
products are safe. IM5R also conducted additional safety studias at the raquest of the regulators

and the results of those studies also showed the products are safe.

The discontinued product was stored in IMSR's warehouse since September 2006, when it was
embargoed by tha California Department of Health Services' Food and Drug Branch at the FOA's
raquest. IM5R offered to destroy the product voluntarily, but the FDOA recently informed IMSR that it

praferred to seize the product so that it could issue a press release announcing the seizure.

IMSR reformulated its eyslash product in late 2005 to sliminate the marketing claims and the
ingradient quastioned by the FDA. IM3R's new Age Intervention Eyelash Conditioner doss not
contain bimatoprost or any other prescription drug ingredient. & new ingredient was substituted to
confer similar benefits and IM5R relsasad its reformulated product in Februany 2007, IM5R's current
product has not been seizad or embargoed.
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